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OMNIBUS

Sharing the cost, keeping the price low

A truly independent national online panel omnibus providing a statistically credible, cost effective solution to our client’s market or
social research data needs.

SERVICES INCLUDE: Sample Distribution

= Assistance with question design and construction

Survey |Population
= Logical question placements

= Report Ready Tables and Graphs in Excel, Acrobat and Word LT m L
181

= Variety of data file formats available Melbourne 18.1% 18.1%
= Substantial number of Demographic questions included as Rest of Victoria 67 6.7% 6.7%
a standard in all outputs Sydney 207 20.7% 20.7%
= ABS weighting for population estimates Rest of NSW 123 12.3% 12.3%
= Fast turn around for results. Brishane 88 8.8% 8.8%
Rest of Queensland 110 1% 1%
&' Adelaide 55 5.5% 5.5%
' Rest of South Australia 20 2% 2%
Perth 73 1.3% 1.3%
Rest of Western Australia 26 2.6% 2.6%
- 6 Hobart 10 1% 1%
: Rest of Tasmania 14 1.4% 1.4%
Canberra and ACT 16 1.6% 1.6%
Northern Territory 10 1% 1%
TOTAL 1000 100.0%  100.0%

Omnibus fees are charged on a per-question basis.

Fees start at $875 (ex. GST) for a basic yes/no type of
question administered to the full sample of n=1,000.

The fee may be increased for:
= complex questions

= images, sound or movie files if included

= open-ended questions or “other specify” options
The fee may be discounted if:
\ = there are more than four questions
\{ = if questions are included for multiple months
= if a smaller sample size is required
(e.g. just one state location or age group)
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QA Statement

l-view Pty Ltd was a founding member of the Interviewer Quality Control Australia (IQCA) scheme and 0
was one of the first companies to become IQCA accredited across all areas of activity. The IQCA scheme e s

has been replaced by ISO 20252 for Market Research which incorporates the principles of the AS4752 Quality Standard
forOnline Research®

standard and 1QCA. BEST PRACTICE

l-view has accreditation to ISO 20252 for Market Research, and has a long history of applying the highest
levels of quality standards. l-view's online panel, MyView is accredited to QSOAP (Quality Standard
for Online Access Panels) Best Practice’ Standard by AMSRO. l-view is one of the first companies in
Australia to achieve this accreditation. l-view supports the Your Views Count initiative, designed to
support both the general public and the research industry in making sure that the public is fully informed
about the importance of participating in research, and is able to differentiate between genuine research
and telemarketing.

SERVICES INCLUDE:
= Project design and operational consulting
= Telephone services - CATI (inbound, LOTE, auto-dialling, monitoring facilities)

= Face-to-face interviewing including in home, mall intercept, centralised testing,
CAPI and executive interviewing

= Data collection via web or e-mail

= Audits and observational studies, including mystery shopping

= Recruitment for qualitative or quantitative research

= Online Panel (MyView and Custom Panels)

= QOnline Omnibus

= Coding and key entry

= Mail management / letter-shop services

= Data delivery in a range of electronic formats, report ready tables and charts
= Statistical analysis and modelling

= Data mining, database creation and maintenance.

For more information about Omnibus, please contact your local I-view office: ’ u
-
Sydney 02 9333 6500 = Melbourne 03 9940 7700 = Brishane 07 3016 7600 VI ew




